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THET (T 2017-19) T TAHEE
T

T UARIE  : THTH 420
TAIA RIAH Yﬁ'?l‘a?ﬂ;ﬁ TUN (Fundamentals of Research)
arferm fafer : 30 3T qeh STU Tl oI 3TeTa hg UR S ShITTT |

el 3TH: 30
e ; Freaferiaa o o foregt o weit o S i |

1. ST AT 82 I h AT ﬁ'@'ﬂﬁm = (What is research? What are the characteristics of
research?)

2. JUTCHe IE T 82 FUiHTcHeh TN o T 39 BId 87 (What is descriptive research? What
are the objectives of descriptive research?)

3. fasrmarcrs MY ugfa 1 :&1 T 82 (What is the importance of developmental research
method?)

4. vfdest & ufenfyd Hifse | gfdes= it =@ dum @ (Define samples. What are the
limitations of sampling?)

5. HTEATcHR hl THTIId S aTet farf¥=T ereeh m 82 (What are the different factors that affect

the interview?)




THET (T 2017-19) TATT AHEE
T

T UARIE  : THUHE 421
YA UARIATN  : IAWATH HeT AR (Fundamentals of Entrepreneurship)
arferm fafer : 30 3TICT qeh STU Tl (O 3TeTT hg UX S ShITTT |

FHA A 30
e : Fforiaa ® & foregt o1 woii & S it |

1. mﬁmm|@maﬁm%ﬂwﬁmmﬁtﬁﬁq | (Define an
entrepreneur. Explain five characteristics of an entrepreneur.)

2. T T3 YNASHT bl TATUT i o fafs=r =wor o1 auig i | (Define various stages of
establishment of a new venture.)

3. URESHT AR & HScci‘igf dcal T Ui hIRTT | (Discuss the major components of project
cost.)

4. ITHAr oo wRIET T 87 39k IFAT T AU SINTT | (What is entrepreneurship
development programme? Explain its objectives.)

5. ‘SIDBI = &% SEIT 3T 399 ae QAT © |° 9T 119 369 HeAd &7 fewquft sifTe | (‘SIDBI has

changed the scene of small scale industries’. Do you agree? Comment.)




THET (T 2017-19) TATT AHEE
LEIEEIE]

T UARIE  : THUH 422
YA UT HTATH  : SATIATRIh AT (Business Communication)
arferm fefer : 30 3TICT qeh STU Tl (O 3TeTT hg UX S ShITTT |

el 3TH: 30
e ; Freaferiaa o o foregt o weit o S i |

1. T AU AT FAT THS 82 FHh T ot T fard Seprl ™ | (What do you mean
by effective communication? Give a brief overview of its barriers.)

2. SR TN 87 U= GUNUTEhT frRIdrstl Ua Jehii o1 Sooid shifsTT | (What is

informal communication? Explain the characteristics and types of informal

communication.)

3. ufeEnsEr foae oee o afenfya fifve | o fafims smmt it fae=mr hifve? (Define
project report writing. Discuss its different dimensions?)

4. SRNTTEhT ST ST fohe SohR & Weh L ol THTTod SRt &7 a1 o TofehTdl H ek foIRIy TS shl
IEEEEIEAIE (How do technology and communication affect each other? Discuss their
impact in the development of the country.)

5. SATICIS Y& S | FoR ST 3hT €3 TEHT TSaT 82 $oh [olT¥=T =TT oh! SITEAT hifST |

(What are the things to look for in making online presentations? Explain its different

phases.)



THET (T 2017-19) T TAHEE
T

T UA RIS : THUTE 423
YIAUT HTATH  : STHIHT T8N (Consumer Behaviour)
arfom fafer : 30 ST Ak 31U T fera ereara g W’ IEqa hIfvTu |

FHA A 30
e : Fforiaa ® & foregt o1 woii & S it |

1. aR foafweor & fafi=r omemd i ausse | (Explain the different bases of market
segmentation.)

2. FAG(T T 82 BN o Al T Seei@ T | (What is attitude? Explain the sources of
attitude.)

3. YNER Sfta =15k sht T S7aeeratl st THeIsy | (Explain the different stages of the family
life cycle.)

4. GERid ford TR SARRAT o 3T TR hl IHIET Ll &2 (How does culture affect the
purchasing behavior of individuals?)

5. JUAIRIST o 36T FI01r ot T i aTet ded -9 ¥ &1 Tehd &2 (What are the factors

that affect consumers' purchasing decisions?)




THET (T 2017-19) TATT AHEE
LEIEEIE]

THUA®RE  : THTH 424
TAIA RIAH WWW(Sales Management)
arferm fefer : 30 3TICT qeh STU Tl (oI 3TeTT hg UX S ShITSTT |

el 3TH: 30
e ; Freaferiaa o o foregt o weit o S i |

1. Jafher fasha & 31T T U 22 Sk ATV T JUMH hITTT | (What do you mean by
personal selling? Describe its characteristics.)

2. T g fashaerat & fafim= ’J,Uﬁ FT Seohd T | (Explain the various characteristics of
an effective salesperson.)

3. AT T 22 forsharedt st ARG A it SATEavTFAT RV BT 82 (What is motivation?
Why do sellers need to be motivated?)

4. foshl ol & Hd dcdl T TEYIh Al Bl JUI ?ﬁﬁm | (Describe the basic factors and
essential conditions of the sales budget.)

5. WH faquE o HEca Ud & Sl Ieeid il | (Explain the importance and scope of

international marketing.)




THET (T 2017-19) TATT AHEE
LEIEEIE]

T UARIE  : THUH 425
WA RIAH ﬁaT'%lﬂ'Uﬁ(Service Marketing)
arfom fafer : 30 STSIET Ak 3T T T8I STETTT g UR TEIA <hIfwTT |

el 3TH: 30
e : Freaferiaa o o foregt ot weit & S il |

1. TaET3t ok TRy Treqor o €2 Tamstt o faqur firsor 1 Seorg Hifsre | (What are the specific
characteristics of services? Explain the marketing mix of services.)

2. oI GEATSI § UTEshi hl AT SUEITY Bl &7 TTEeh! shi SAUETI shl TS | foraur e shY
?{ﬁﬁm R (What are the customers' expectations from service organisations? What is the
role of marketing research in understanding customers' expectations?)

3. Har feradt @« 87 Aar feradt At &1 Seoa hifse | (What is Service Recovery?
Explain service recovery strategies.)

4. TS YEH A § FHUETNT U ATeh ht T ’{&@Tﬁ%’ (What is the role of employees and

customers in providing service?)
5. fauue @R @ 27 ET gER H BLeRC! W & ® © (What is marketing

communication? What are the major challenges of service communication?)




THET (T 2017-19) TATT AHEE
T

YA UARIE  : THUE 426
UST U HKIATH  : GaU Ta e (Retail Management)
arferm fefer : 30 3TICT qeh STU Tl (O 3TeTT hg UX S ShITTT |

el 3TH: 30
e ; Freaferiaa o o foregt o weit o S i |

1. G foshl @ 82 G fosharetl & Iy ThRT &1 Seci@ IS | (What s retailing?
Explain the different types of retailers.)

2. TTEh G JeRH T 87 IaHH ATETeh IHNGTT H $9ehT o1 Heed &2 (What is customer
relationship management? What is its significance in the current business scenario?)

3. Fﬁ%‘l%\_r[ Yo T 89 Fﬁﬁ'@? IISHT JUTAT hT Il @%ﬂ'{ | (What is merchandise
management? Explain the merchandise planning system.)

4. Trog UTSS ol ISTe0 Ufed THEST | (Explain GAPs model with example.)

5. 3-fefer am 22 -fefer & adum sm @ €2 (What is e-retailing? What are the current

trends of e-retailing?)




THET (T 2017-19) TATT AHEE
T

T UARIE  : UHUH 428
YU HIAW ;T AEetl o He SR (Fundamentals of Financial Services)
arferm fafer : 30 3TICT qeh STU Tl (O 3TeTT hg UX S ShITTT |

FHA A 30
e : Fforiaa ® & foregt o1 woii & S it |

1. TorcfiT Tarett it e 1 22 focfter Tarett Y faeivdrsn &1 Seoi@ ST | (What is the
concept of financial services? Explain the features of financial services.)

2. TSR SfehT T 87 WS dfhT & fafy=T YR 91 €2 (What is international
banking? What are the different types of international banking?)

3. <A uen U sk © o srffiaans ffsa i st 8 12 36 e i faa=mr Sifsie | s
ogcd %! AT SHIfTT | ("Insurance is a process in which uncertainties are ensured."
Explain this statement. Explain the importance of insurance.)

4. Shige M w2 %%Z%F&UWWW&EW%%’QWW?Q (What is a credit
rating? What are the benefits of credit rating for investors and rated companies?)

5. TTPRTA he T 87 WTPRTd WUS & YNl 1 3eci@ IS | (What is a mutual fund?
Explain the types of mutual funds.)




THET (T 2017-19) TATT AHEE
LEIEEIE]

T UARIE  : THUH 429
YT U RTAT  : Toref i Geermatl &1 Ue & (Management of Financial Institutions)
arfom fafer : 30 STSIET Ak 3T T T8I STETTT g UR TEIA <hIfwTT |

el 3TH: 30
e ; Freaferiaa o o foregt o weit o S i |

1. TET ISR &I 82 e STefeiaeel § g1 ISR T 997 7 &2 (What is money market?
What is the importance of money market in the modern economy?)

2. SifohTT @ 82 AT Sehi o fafi=T SRR 1 90 HITST | (What is banking? Describe the
different types of modern banks.)

3. IR fed 5 Wt e faRau | ardi foid s i Fwrigomedt 1 auia i | (Write a
note on the Reserve Bank of India. Describe the functioning of the Reserve Bank of
India.)

4. VRA H HERRT SfohTT ShT hetdl Ud STEHAIdT T AT shitsit| (Evaluate the success and
failure of cooperative banking in India.)

5. IR AR KT qur oy g % ST ta ®R #1 Seoid hINT | (Explain the

objectives and functions of Industrial Credit and Investment Corporation of India.)




THET (T 2017-19) TATT AHEE
T

YA UARIE  : THTH 430
TATA RIAH Wﬁ?ﬁﬁﬁwuﬁm(Working Capital Management)
arferm fafer : 30 3TICT qeh STU Tl (O 3TeTT hg UX S ShITTT |

FHA A 30
e : Fforiaa ® & foregt o9 woii o ST it |

1. mﬁﬁa{@ﬁﬁwﬁﬁwmﬁﬁﬁm SHTEhT oh! SITEAT FHIfSTT | (Explain the various factors
affecting working capital.)

2. FEEAA Yt & Yagq & g e Afifa i e &1 3eoi@ SIS | (Explain the
recommendations of the Tandon Committee for the management of working capital.)

3. dohe TSR T 87 Tohe SELAl bl (T T o e HiH-shiF & 82 (What is cash
management? What are the factors that determine the cash requirements?)

4. FY YaTE foewor ug Tk YaR foaaur 1 qerree o3 SifsT | (Do a comparative
analysis of fund flow statement and cash flow statement.)

5. i Yo a7 82 TRl uTe YRR Rl FEit JeEe TeHieh Rt 90 SIS | (What is inventory

management? Describe any five types of inventory management techniques.)




THET (T 2017-19) TATT AHEE
LEIEEIE]

T UA AT  : THUHE 431
WA RIAH g;rqaaﬁm (Money and Banking)
arfom fafer : 30 STIET Ak 3T T T8I STETTT hg UR TEIA hIfwTT |

el 3TH: 30
e ; Freaferiaa o o foregt o weit o S i |

1. @TW%? garéaaﬁrﬁamavh‘cﬁﬁq | (What is money? Describe the functions of money.)

2. d @t gfeqifya IS | St & Heca it I HINTT | (Define bank. Explain the
importance of banks.)

3. foaasft ga7 @=m @ foaeft guT 1 o qor fomiyarett o1 aui HIfST | (What is foreign
currency? Describe the cost and characteristics of foreign currency.)

4. 1969 % T YA § Sifert forehmr Y feerfa &t Teftear SIfST | (Review the status of banking
development in India after 1969.)

5. &1 WTHIOT SfhT o Y@ HRT R JUM AN | FohT STOLAT T &2 (Describe the main
functions of regional rural banks. What are their achievements?)




THET (T 2017-19) TATT AHEE
T

YA UA RIS : THUTE 433
YT U HTATH  : UTITRIUT 3T farehT¥ (Training and Development)
Frfam fater : 30 3TICT qeh STU Tl (O 3TeTT hg UX S ShITTT |

FHA A 30
e : Fforiaa ® & foregt o1 woii & S it |

1. SfSreqor R 2 TR g It ST 22 (What is training and why is it necessary?)

2. ek ENfires Gira § ufdteqor Y sTrearedeharsty s [aftr forg yerr fomam strar 22 T g &
i st o fohe gehr o= grar 22 (How are the requirements for training in an industrial
organization determined? How does it differ from the companies in the field of services?)

3. RTETOT 1A o TSSIe- § 31T RIT GHEd &7 TITeT0T hishd o TSSTgHT shi qd 31d T &

(What do you mean by the training program design? What are the pre-requisites for

designing training programs?)
4. ST TR T &7 TSI TTSAT § JTT&0T HTARR o FI1 Heed &2 (What is training
evaluation? What is the importance of training evaluation in business organizations?)

5. Sae fashm wrised il AT a9 T IS =R 19U HINTT | (Describe the steps

involved in planning a management development program.)




THET (T 2017-19) TATT AHEE
T

YU HE  : TATHE 435
YT U KT AT : SRR B el st Ta & (Management of Industrial Relations)
arferm fafer : 30 3TICT qeh STU Tl (O 3TeTT hg UX S ShITTT |

FHA A 30
e : Fforiaa ® & foregt o1 woii & S it |

1. YR Y18 FI71 &7 YR 18 & gl 1 3oei@ IS | (What is trade unionism?
Explain the principles of trade unionism.)

2. VR aiied § STTfTeh Gt GIEhIvT ohl THTTd i Tt T ShiH-shid & &2 (What are
the changes affecting the industrial relations approach in Indian perspective?)

3. RN cAreha FT 82 SNENfTE Aiehad o & T Sooid hifSlT | (What is industrial
democracy? Explain the scope of industrial democracy.)

4. frnfirens faare @ 82 A=fie foare & . ror 2 82 (What is industrial dispute? What
are the reasons of industrial disputes?)

5. oI ShedToT ¥ 3T T THFAd 27 WRA § 27 HednoT FRaretl 1 90 hIfSTT | (What do you

mean by Labour Welfare? State the Labour Welfare measures in India.)




THET (T 2017-19) TATT AHEE
T

YT hIE  : THTH 436
TIAqA RTAH  : AH KA (Labour Law)
arferm fafer : 30 3T qeh STU Tl (O 3TeTT hg UX S ShITSTT |

FHA A 30
e : Fforiaa ® & foregt o1 woii & S it |

1. SR 99 AT, 1926 T ATEvTHAT 1 UL? FHhT oLl i fora=mr FIfST | (Why
the Trade Union Act, 1926 was required? Discuss its achievements.)

2. TR SAIQYT o TR T AT HI | Tt e % ywrofiertor it ufsrn @ 82
(Explain the concept of standing orders. What is the procedure for authentication of
standing orders?)

3. “AME YA AMAFIH, 1965 o LT H H Toh S oh [IATGT shl TEAT hl hH HAT o7 |7 FT
Ig I BTt Toham T 22 afe 7t ar =i ("One of the objective of The Bonus Payment
Act, 1965 was to reduce the number of disputes." Has this objective been achieved? If not
then why?)

4. ot o (Fer 3R fafame) rfarf=m, 1986 % Sewa T 82 (What are the objectives of the
Child Labor (Prohibition and Regulation) Act, 19867?)

5. HEART TS SET STIfem, 1948 T siftren o feqami & 997G 9= U T 82 (What are
the general provisions related to the benefits of workers in the Employees State Insurance
Act, 1948?)




THET (T 2017-19) TATT AHEE
T

Y UTRE  : THUH 437
YA U HTAT  : GraAt ® W farfe=w (Team Building in Organisations)
arfom fafer : 30 STSIET Ak 3T T T8I STETTT g UR TEIA <hIfwTT |

FHA A 30
e : Fforiaa ® & foregt o1 woii & S it |

1. & T o fafs=r =won 1 SeTetor afed Seoi@ iU | (Explain the various stages of team
development with examples.)

2. I grEsiierdr @ 82 foreft d st gurarsfietar 9T foh STl T I9TE Ugar 82 (What is Team
Effectiveness? What are the factors that affect a team's effectiveness?)

3. fod swerfdn = gftfyg Eﬁﬁl@ | Sﬁﬁ? forfer= =on % 3@ Eﬁ'&ﬂ'{ | (Define reverse
brainstorming. Explain its various stages.)

4. Ueh ATETRIeh G § AT oh (o= S[fHehTaTl 3T Jeaid ahitsTC | (Explain the different roles
of the leader in a business organization.)

5. HTSATCHS TEY R 8?2 HSAHE Y & HIdT 1 9 IS | (What is organizational

conflict? Describe the sources of organizational conflict.)




